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Technology is keeping the
economy's lights on
From cloud computing to 3D printing, IT is
helping companies across the board...
e need only glimpse at the
financial forecasts now
trickling through to gain a
sense of the treacherous new
landscape British businesses occupy.
For many, the nature of our coronavirus-fuelled nightmare hadn’t hit home
until the Office for Budget Responsibility (OBR) projected a 35% downturn
of the economy in the second quarter
of 2020. That is dire news indeed for
businesses to digest.
There is some good news, though.
Indeed, we may have been forced to
endure much harsher economic consequences if it were not for an array
of cutting-edge technologies at our
collective disposal. Amazing strides
have been made; from cloud computing to video conferencing, and even
3D printing, allowing us to keep going
in ways once thought unimaginable.
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Gaining popularity

Some firms in the tech sector have
never proved more popular. Against a
backdrop of stilted or negative growth
in many areas, cloud software firms
are bucking the trend. Cloud giant
SAP, for example, recorded a 7%
growth in revenue in the first quarter
of 2020, while workplace
platform Microsoft Teams surpassed
44 million users back in March due
to the rise in remote working. Tech
developed by such firms are being
utilised now more than ever by startups and enterprises alike, keeping the
metaphorical lights on for many, and
the world ticking over as best as it can
in the current circumstances we all
find ourselves living and working in.
This much is at least true for family
owned supermarket chain Booths,
with “common sense” measures

driving the company’s response.
“Remote working and the use of
modern video technologies has
enabled our business to run at a high
pace despite there only being a team
of some 12 people physically attending
our central office,” the company head
Edwin Booth tells the Guardian.
It has not been a smooth ride for
those having to maintain a physical presence either in distribution
centres, manufacturing areas, and
the stores. Distancing and safety
routines have made many tasks more
difficult, and the attitude with which
colleagues have carried out their daily
tasks has been heart-warming.”
The word ‘disruptive’ has been used
and abused so much in business circles in recent years that it had almost
become meaningless. That was until
COVID-19 entered our lives, showing
everyone just what disruption really is.

Riding the cloud wave
There’s no doubt just how critical
cloud technology has become to
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business operations, with a
staggering 94% of firms adopting it
in some form, according to research
by Flexera. It’s a nebulous term, and
encompasses a wide range of things,
from file repositories like Dropbox to
public cloud providers like Amazon
Web Services (AWS).

WFH is the new normal

Recent ONS data revealed that four
million Brits are now working from
home. The data was compiled before
lockdown measures came into force,
however, so the current figure is likely
to be much, much higher.
Collaboration platforms in use now
are largely comparable to social media
networks, as they generally allow
colleagues to share files and communicate outside of cluttered inboxes;
augmenting, rather than replacing, existing processes. They have, however,
almost overnight become the lynchpin
of modern business continuity,
performing much of the heavy lifting.
Similarly, VPNs have been crucial in
allowing workers to access key
documents and files safely and
securely. Communication, too, has
proven itself another challenge, with
video conferencing tools exploding
in popularity - perhaps best typified
by Zoom’s meteoric rise. Google
Hangouts or the once-ubiquitous
Skype have also been at the forefront
of maintaining a healthy dose of faceto-face contact with colleagues.

Hardware reinforcement

While software has softened the
blow for many businesses, hardware
innovation has come to the rescue to
aid essential services. It’s 3D printing
technology, in particular, that’s playing
a crucial role.
As of the end of March, more than
a thousand 3D printed items were
delivered to hospitals by HP, including
face masks, shields, nasal swabs, and
respirator parts. These were among
the first wave of items distributed
to organisations in order to fight the
spread of infection. Another example
- a hands-free door opener - aims to
nullify the threat posed by one of the
most germ-infested objects found in
houses, hospitals, factories, and care
homes.

“We are collaborating across
borders and industries to identify the
parts most in need, validate the
designs, and begin 3D printing them,”
the company’s president and CEO
Enrique Lores explains.
“Our deepest appreciation goes to
our employees, partners, customers,
and members of our community
for their tireless efforts to support
the medical professionals making a
difference on the front lines.”
Navigating the market for the
appropriate systems that might help
your business through the COVID-19
crisis can prove to be something of
a quagmire. The key lies in keeping
it simple, as Katherine Sale, director
of operations for digital marketing
consultancy Croud, explains.
“There is no need for jazzy, expensive technology,” she says. “We use
Google Drive, which is a really
accessible tool for lots of businesses,
no matter what size they are. Using
Google Drive means we all have access to relevant work and documents
anywhere anytime.”

Threat safeguarding

Firms have embraced innovative
technologies largely not out of want,
but necessity. It’s not simply the
economic conditions throwing our
backs against the wall, but a surge in
cyber crime - with hackers keen to
exploit the fraught situation many
have found themselves in.
To guard against these threats,
cyber security firms have been
offering extended trials of fully loaded

products, including Darktrace,
ImmuniWeb, and Kaspersky. Eligibility
criteria may vary, with some offers
reserved for frontline organisations
like NHS Trusts, but enough vendors
have lifted the barriers to accessing their tools to ensure as many
businesses remain protected from
impending cyber threats as possible.
While anxiety about computer
viruses spreading is reaching a climax,
nothing can compare to the collective fear of COVID-19 as it spreads
throughout society.
Life, however, must go on, and in
the absence of a vaccine, efforts
are being ploughed into mobile app
development to best protect us as
individuals from catching the virus
once restrictions lift.
Apple and Google have teamed up to
build a template for a ‘contact tracing’
smartphone app. The technology is
designed to track users’ locations and
issue alerts when they may have made
contact with a sufferer.
The NHS is reportedly working with
these industry giants to devise an app
for the UK, in the hope this can facilitate our collective return to normality.
This means allowing consumers back
onto high streets and workers back
into offices so spending can once
again ramp up, and the economy can
begin to heal.
Technology has often taken a backseat in business life. It has a history
of being the silent actor that delivers
a solid performance but never gets
headline billing. Now, it really is tech's
chance to shine.
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